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Globalization and culture mixing 

Anthony Giddens: 

• Experiential compression of 
time and space 
– Meeting of traditional and 

modern cultures together at 
the same time 

– Encountering local and global 
cultures in the same space  

 



	
	 Multiculturalist	 Polyculturalist	

Origins	 Forged	independently	in	
primordial	times	

Continual	generative	
interaction	between	traditions	

Evolution	 Stable	across	generations	 Evolves	across	generations	

Individual	to	
tradition	
mapping	

Unitary	ties	(one	person	to	
one	culture)	

like	an	operating	system		

Plural	ties	(one	person	to	
several	cultures)		

Like	a	suite	of	apps	

Form	of	
influence	

Constant,	steady,	general	
patterns		

(general	orientations)	

Dynamic,	intermittent,	situated	
patterns	

(situated	habits)	

Transmission	 Essence	of	culture	instilled	
in	childhood	

Cultural	patterns	evoked	
situationally	

Implied	value	 Authenticity	 Reconstruction	



Forms of polyculturalist interaction dynamics 



Complexity theory of culture 

• Complexity theory rejects the notion that culture is a 
bounded system with consensually held norms  

• It rejects the notion that culture is a system of self-
equilibration, a system that will return to balance after 
adapting to pressure to change.  

• It views culture as a self-organizing and self-
reproducing adaptive system that co-evolves with 
other systems, such as economic and political systems. 

• As a self-organizing and self-reproducing system, each 
culture is assumed to have internal processes that 
connect its agents and reproduce its contents.  









STARBUCKS FORBIDDEN IN THE 
FORBIDDEN CITY 



Rui Chenggang, an anchorman for 

China Central Television, wrote in 

his blog that the shop's presence in 

the Forbidden City was "not 

globalizing but trampling over 

Chinese culture".  

Within a few months, this article has 

attracted more than half a million readers 

and inspired more than 2,700 

commentaries, mostly of which are written 

in Chinese and are sympathetic to Rui’s 

cause. In July 2007, Starbucks Coffee 

closed its shop in the Forbidden City. 

An example of how a foreign business 

can evoke hot, exclusionary responses 





Lingyin Temple, Hangzhou (杭州灵隐寺) 

http://www.lingyinsi.org/ 
 

http://www.lingyinsi.org/
http://www.lingyinsi.org/






In 2009, French 

were aghast at 

plans to open a 

McDonald’s at 

the Louvre 

Museum 
 



 

In 2010, many Americans were furious about the proposal 

of building a Mosque two blocks away from Ground Zero 



Sacredness  



Sacredness: Definition 
•  The sacred is defined as something timeless and 

supremely meaningful, something of an entirely different 
order than ordinary life, something that is capable of 
taking the person outside of self, matter, and mortality 
(Belk, Wallendorf, & Sherry, 1989) 



Every culture has its sacred 

space, institutions and 

practices that were evolved 

to confer meaning of 

existence and buffer 

existential terror.  

Temple of Confucius in Shangdong 

Ganges River in India Alamo in San Antonio (TX)  



•When a foreign agent contaminates what is 
regarded as sacred in the culture, members of 
the culture will seek to re-purify the sacred 
space by resisting or expelling the inflow of 
foreign culture. 

 



Disgust 





From: Orangephilosophy:  
a philosophy blog run by the 
philosophy graduate students 
of Syracuse University 

 

 

The BIG question: 

  If you had to 
choose, would 
you rather eat 
poo-flavored-
chocolate or 
chocolate-
flavored-poo? 



Some Clarifications: 

• Would the poo make me sick?  

• No.  

• Would it be human poo?  

• Yes.  

• Would the poo really taste like chocolate, and have the consistency and texture 
thereof?  

• Yes.  

• Would the real chocolate taste just like real poo, and look like real poo?  

• Yes.  

• Would the real chocolate make me sick?  

• No (except for possible attendant nausea of course).  

• Would the poo be yours?  

• Maybe. 
 



 
From oral to Moral   

Rozin et al., 2009, Science 



From sense to sensibility, Rozin et al. 

• “a system that evolves for one purpose is later used for 
another purpose … During human evolution, the disgust 
output system was harnessed to a disgust evaluation system 
that responded not to simple sensory inputs (such as bitter 
tastes) but to more cognitively elaborated appraisals (e.g., a 
cockroach).”  

• “Initially, the evaluation system was a food rejection system 
that rejected potential foods on the basis of their nature or 
perceived origin. This was the first “true disgust,” because it 
engaged this evaluation system.” 

• “Later, through some combination of biological and cultural 
evolution, the eliciting category was enlarged to include … a 
class of moral offenses involving violations of purity and 
sacredness.” 



Secondary disgust response to food 

• Foods that originally do not engage the disgust output system 
evoke it when the foods are associated with contamination of 
sacred values in the culture. 

 

• Secondary disgust responses to foods would increase the 
motivation to preserve the sacred tradition of one’s culture. 



  “The Forbidden City is a symbol of 

China’s cultural heritage. Starbucks is a 

symbol of lower middle class culture in 

the west. We need to embrace the world, 

but we also need to preserve our 

cultural identity. There is a fine line 

between globalization and 

contamination…. But please don’t 

interpret this as an act of nationalism. It 

is just about we Chinese people 

respecting ourselves. I actually like 

drinking Starbucks coffee. I am just 

against having one in the Forbidden 

City.” 





Protest the Left, 

2010  

• Most of you have heard about the 

controversial plans to construct a mosque at 

or very near ground zero, the former site of 

the World Trade Center towers … These 

Muslims in New York know exactly what they 

are doing, they know that most Americans will 

see this mosque as a slap in the face, they 

don't care at all what we think, they will build it 

anyway … This ought to infuriate every 

American, and we ought to be raising Hell in a 

way they will never forget. We must stop this 

mosque from being built at this location, at all 

costs! … This Ground Zero Mosque is an 

affront to the American people, a symbol of 

Islam scoffing at us as they take over our 

sacred ground  





 
From oral to moral: Halal tradition in Islam 

•  The Quran forbids 
consuming foods that are 
meat from animals that 
die of themselves, blood, 
the meat of swine, and 
animals dedicated to 
other than Allah. 



A study of Muslims in Beijing 

 

 

 

• Participants were Muslims in Beijing 

 





Measures 
• Preservation of the Purity of Muslim culture (1-

5, a = .68) 
• “I will not eat non-halal food.” 
• “I make friends with Muslims primarily.” 
• “The Government should make policy to protect the 

residential communities of the Muslims from 
resettlement pressures.”  

• “I do not have to marry a Muslim.” (reverse scored)  
• “I will not require my children to follow the halal diet” 

(reverse scored)  
• “Living with the Han Chinese is beneficial to 

development of the Muslim ethnicity.” (reverse scored) 



Measures 
• Support for the spread of the Islamic tradition  (1-5, a = .70) 

• The Government should encourage publication of books about 
Muslim culture to promote the Muslim heritage. 

• I would use new media like the Internet to promote the Muslim 
heritage. 

• Muslim schools should offer courses (e.g., Arabic languages, history of 
the Muslims) related to the Muslim tradition to deepen young 
Muslims’ understanding of their culture. 

• Historic sites related to the Muslim tradition should be preserved to 
publicize and promote the Muslim heritage. 

• I will not transmit the various cultural practices of the Muslim 
tradition to my children (reverse scoring).  
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A Boundary 
condition: 
 

 

 

• Cultural 
Domains 



examples of flame-resistant Starbucks 

culture mixing in China 

北京后海 (Beijing) 上海城隍庙 (Shanghai) 
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Moderator: cultural conservatism  

• I think I tend to be conservative in my cultural beliefs 

• I think I tend to be open in my cultural beliefs 
(reverse scored) 

• 我认为自己在文化观念上是偏保守的 

• 我认为自己在文化观念上是偏开放的 

 



Results 



• 98 Chinese students from Beijing, mainland China (25 

men, 73 women; mean age = 22.06) participated for 10 

Chinese Yuan (about US$1.47). About half of them were 

undergraduate students (54%), while most of them 

were ethnic Han Chinese (97%).  

• Manipulations:  

– Overlapped or separate presentation 

– Cultural symbolism framing 

Daniel Yang, 2011, UIUC PhD Dissertation 



Cultural Symbolism 
framing 

Business Framing 

Overlapped presentation 

Separate  
presentation 

Freedom, Independence, American 
Culture: All in McDonald’s  

Freedom, Independence, American 
Culture: All in McDonald’s  

Fast, Convenient, Delicious: All 
in McDonald’s  

Fast, Convenient, Delicious: All 
in McDonald’s  



Measures 

• Dependent Measure (α = .88):  

– how likely they would eat at this McDonald's 

if they were traveling to the Great Wall,  

– Impressions participants had toward this 

McDonald's (3 items) 

– Positive emotions (admiration, liking, 

happiness)  

– Negative emotions (contempt, hatred, 

angry)  



Results 



Exhibition of Mao Zedong 

Memorabilia: Mao culture 

is flourishing in the U.S. 

Exhibition of Mao Zedong 

Memorabilia: Mao culture 

is flourishing in the U.S. 

Separate presentation Overlapped  presentation 



Results 
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Manipulation 

• material mindset condition: “We’d like you to think and write 
a few sentences about something that you hold to be 
functional in daily life. Please tell why and how it is 
functional.”  

• symbolic mindset condition: “We’d like you to think and write 
a few sentences about something that you hold to be 
symbolic in daily life. Please tell why and how it is symbolic.” 

• cosmological mindset condition: “We’d like you to think and 
write a few sentences about something that you hold to be 
sacred in daily life. Please tell why and how it is sacred.”  







Study 4- Stimuli 

 





Manipulation 

• material mindset condition: participants assigned a few 
commercial brands (e.g. Adidas, HP, Zhengongfu) into several 
categories (e.g. Sneaker, personal computer, restaurant) based 
on their representative product function.  

• symbolic mindset condition: participants categorized a few 
symbolic elements (e.g. olive branch, forget-me-not, full 
moon) based on their symbolic meanings (e.g. peace, love, 
harmony).  

• cosmological mindset condition: participants categorized a 
few elements that people feel respectful (e.g. Buddha, 
ancestral temple, national flag) based on their sacred 
meanings (e.g. religious belief, blood ties, state sovereignty).  



Church near Confucius Temple 





 The juxtaposition of  awareness of  mortality 

and the instinct for self-preservation creates 

existential terror.  

 

A N   E X I S T E N T I A L   A P P R O A C H 

  “…The urge to deification, the constant 

placing of  certain select persons on pedestals, 

the reading into them of  extra powers: the 

more they have, the more rubs off  on us. We 

participate in their immortality…” (Becker, 

1973, p. 148) 

  “Every group, however small or great, has … an impulse for 

eternalization, which manifests itself  in the creation of  and care 

for national, religious, and artistic heroes.” (Rank, 1968, p. 411) 



Sacredness confers meaning of existence and 

buffers existential anxiety 

 
• Arthur Schopenhauer： 
 “We continue our life with great interest and much 
solicitude as long as possible—just as we blow out a soap-
bubble as long and as large as possible, although with the 
perfect certainty that it will burst.”   
 
• Becker, 1973： 
 Sacredness may serve as an antidote to existential anxiety—
even if outside of a religious context. By providing a sense of 
transcendence, boundlessness, ultimate value and purpose, the 
sacred can address the distinctive human need “to spiritualize 
human life, to lift it onto a special immortal plane, beyond the 
cycles of life and death that characterize all other organisms” (p. 
231).  



If  the imperishability of  famous people serves as a buffer against 

existential anxiety, we may expect that: 

 

 Mortality salience (vs. control) will increase the positive association 

between how much a famous person represents American values and how 

long the famous people are thought to be remembered. 

 

 The effect will be observed for both alive and deceased famous people. 

 

S T U D Y   H Y P O T H E S E S  



 Simple pen-and-pencil survey  

 43 participants 

 Mortality salience manipulation vs. control 

condition 

 Please briefly describe the emotions that the 

thought of  death arouses in you.  

 Jot down, as specifically as you can, what you 

think happens to you physically when you die.  

  Distraction task (anagrams) 

  Famous people questionnaire 

S T U D Y  O V E R V I E W 



 List of  30 deceased famous people 

 

 “For how long (for how many more years) do you think 

these people will be remembered from today on?” 

 

 “We’d like you to evaluate how much these people 

represent American values.” (5 point Likert-scale) 

 

L O O K I N G    A T   D E C E A S E D   F A M O U S   P E O P L E 
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Martin Luther King Thomas Alva Edison 

John F. Kennedy Thomas Jefferson 

Babe Ruth Marilyn Monroe 

Walt Disney Ted Bundy 

Henry Ford Rosa Parks 

Abraham Lincoln George Washington 

Humphrey Bogart James Dean 

Ella Fitzgerald Eleanor Roosevelt 

Lenny Bruce Jackson Pollock  

Kurt Cobain Harriet Tubman 

Benjamin Franklin Cary Grant 

Franklin Roosevelt Ronald Reagan 

Mark Twain Bette Davis 
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R E S U L T S   -   D E C E A S E D   F A M O U S   P E O P L E 



R E S U L T S   -   C O N T I N U E D 



 List of  30 still alive famous people 

 

 “For how long (for how many more years) do you think 

these people will be remembered after they die?” 

 

 “We’d like you to evaluate how much these people 

represent American values.” (5 point Likert-scale) 

 

L O O K I N G    A T   A L I V E   F A M O U S   P E O P L E 



Meryl Streep Madonna 

Woody Allen Lance Armstrong 

Tom Cruise Michael Moore 

Donald Trump James Earl Jones 

Martha Stewart Jon Stewart 

George W. Bush Joan Baez 

Hugh Hefner Michael Jackson 

Bill Gates Regis Philbin 

Michael Jordan Tom Hanks 

Johnny Depp Bill Clinton 

Hillary Clinton Dick Cheney 

Britney Spears Brad Pitt 

Oprah Winfrey Paris Hilton 
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http://upload.wikimedia.org/wikipedia/commons/6/67/GeorgeWBush.jpg


R E S U L T S   -   S T I L L   A L I V E   F A M O U S   P E O P L E 



R E S U L T S   -   C O N T I N U E D 



 When reminded of  their mortality, individuals imagine/want to 

imagine that famous people will be remembered for a very long time. 

 This is particularly true for famous people who are most 

representative of  American values 

An awareness of  mortality helps to distinguish between enduring 

fame and ephemeral fame. 

 

 

CONCLUSION 



I don’t want to achieve immortality 

through my work. I want to achieve 

it through not dying. 

A   F I N A L   W O R D   F R O M   W O O D Y   A L L E N 



Mortality Salience Effects 

• When reminded of their mortality, humans 
experience existential anxiety. 

• To manage existential anxiety, people adhere 
to and defend their cultural worldview; which 
may confer a sense of symbolic immortality 
(as a part of the imperishable culture, the self 
is immortal). 

• Hypothesis: Mortality salience would sensitize 
individuals to cultural contamination/erosion 
concerns  



A 2 X 2 Experiment 

• Participants: 75 Euro-American UIUC 
undergraduates (77.3% male), mean age = 
20.7 (SD = .96) 
 

• Manipulation of mortality salience: 
  

• Experimental group: “Please, briefly describe 
the emotions that the thought of your own death 
arouses in you. Jot down, as specifically as you 
can, what you think will happen to you 
physically as you die and once you are 
physically dead.” 
 

• Control: “Please, briefly describe the emotions 
that the thought of having dental work done 
arouses in you. Jot down, as specifically as you 
can, what you think will happen to you 
physically as you are having the dental work 
done and once you have the dental work done. 

 



Business Case Study 
  

Nike tries to strengthen its presence in 
the Middle East by embarking on a 
new marketing plan: 

• Adopt a new brand name using the 
Arabic word for “Sportsmanship”  

• Eliminate the “Swoosh” mark from 
the product.  

• Select well-known local soccer 
players (a popular sport in the 
Middle East) as endorsers 

• In several print advertisements, the 
endorsers wear traditional Islamic 
attire. 
– slogan used in the advertisement: 

• “Dress modestly, the 
Islamic spirit" (in Arabic). 

اإلسالمية والروح ، متواضعة مالبس  

 

 الرو
 الرياضية



 Nike was replaced by Proctor-Silex, a U.S. 
bread toaster manufacturer, e.g., 

– Launch a new line of products under a new brand name using 
the Arabic word for “Crusty” and eliminating the current 
logo from the product.  

– In several print advertisements, the endorsers seat in 
traditional Islamic kitchens and have breakfast using 
“Crusty” bread toasters. The slogan used in the 
advertisement is "eat with family, the Islamic spirit" (in 
Arabic). 

 

Low Iconicity 



Major Dependent Variable 

• Wrote a message supporting the new Marketing plan, 
highlighting in the message all the potential benefits 
from the plan as if they were to convince the local 
allies in the Middle East. 

• 2 coders coded the message in terms of its level of 
enthusiasm (a = .95, r = .91). 

• Number of words in the message did not differ 
across conditions (F’s for all effects < 0.5) 



Proctor  

(non-iconic) 

Nike  

(iconic) 
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Mortality 
salience 

manipulation 

 Sacredness 
manipulation 

Mortality 
salience 

manipulation 

Motrality salience: “Please, 
briefly describe the emotions 
that the thought of your own 
death arouses in you. Jot down, 
as specifically as you can, what 
you think will happen to you 
physically as you die and once 
you are physically dead.” 
 
Control: “Please, briefly 
describe the emotions that the 
thought of having dental work 
done arouses in you. Jot down, 
as specifically as you can, what 
you think will happen to you 
physically as you are having the 
dental work done and once you 
have the dental work done. 



Mortality 
salience 

manipulation 

 Sacredness 
manipulation 

Reactions to 

cultural threat 

Sacredness: “Please 
write down in the space 
below about the different 
reasons why water can be 
considered sacred.” 
 
Control: “Please write 
down in the space below 
about the different ways 
in which water can be 
used.” 



Mortality 
salience 

manipulation 

 Sacredness 
manipulation 

Reactions to 

cultural threat 

Participants read an 
essay written by a 
foreign student that 
praises US culture and 
an essay written by a 
foreign student 
attacking US culture 
 
Ingroup bias＝
evaluation of US culture 
admirer －evaluation of 
US culture critic 





Conclusion 
• Every culture has its sacred space, 

institutions and practices evolved to 

confer meaning of existence and 

buffer existential terror.  

• When a foreign agent contaminates what 
is regarded as sacred in the culture, 
members of the culture will seek to re-
purify the sacred space by resisting or 
expelling the inflow of foreign culture. 
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Thank you! 


